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Prior to commencement of any marketing campaign, we endeavour to improve and expand our 
programme for the destinations featured. This ensures that we are offering the best possible product 
range, as well as inspirational ideas and up-to-date information and imagery - creating the optimum 
opportunity for resulting bookings. Our website will be the primary source of linkage and therefore 
conversions, so it is imperative that this groundwork is done so as to capture client engagement and 
potential bookings. 

In addition to individual pages for each of the six states, we also have New England listed as a region with 
it’s own information page. The bookable content for each of the six states is also pulled-through into this 
New England section, making it an ideal ‘one-stop shop’ for linkage from the campaign to further 
information and packages. 

We currently feature:
- An overview on New England
- Information pages for Massachusetts, New Hampshire, Vermont, Maine, Rhode Island and Connecticut.
- 61 hotel pages, featuring information on our chosen accommodation portfolio in all six states
- 1 fly drive: The Best of New England which includes all six states
- 1 motorhome itinerary: Best of New England by Motorhome, which includes all six states
- 4 escorted tours - New England’s Fall Foliage (MA, NH, VT, ME), Grand New England (MA, NH, VT, ME), 
Hidden Gems of New England (MA, NH, VT, ME), Cape Cod, The Islands & Newport (MA, RI)
- 1 twin centre - Massachusetts City & Beach (Boston and Cape Cod)
- 16 sightseeing and experience options (all from Boston)

All this current information will be checked and copy updated where necessary. New imagery is required 
throughout to refresh some of the old content we currently have.

We will look to add three new packages to further improve bookable options for all states:
- New England Coastal Glory - Boston, Cape Cod and Maine Coastline. 
- New England Lakes & Mountains - Boston, New Hampshire and Vermont
- New England Charms - Boston, MA mainland, Rhode Island and Connecticut 

If there is anything you feel we are missing or specifically need adding then please let us know and we will 
do our best to accommodate. 

Access to high resolution imagery and content copy is imperative to this campaigns success.

1.0 PROGRAMME PREPARATION PROMISED
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1.1 PROGRAMME EXPANSION
DESTINATIONS:  
The addition of new locations and regrouping of existing ones, resulting in easier client navigation and richer 
bookable content.

Massachusetts (7 areas)
- Islands of Mass – Martha’s Vineyard, Edgartown and Nantucket 
- Boston
- Cape Cod – Harwich, Sandwich, Hyannis, Chatham & Falmouth
- Berkshires – Williamstown, Lenox & Stockbridge
- Amherst & Deerfield
- Plymouth
- Gloucester, Salem & the North Shore

Connecticut (4 areas)
- Washington & Danbury
- New Haven & Madison
- Hartford
- Groton & Mystic

Vermont (5 areas)
- Burlington & Essex
- Stowe
- Shrewsbury & Manchester
- Vergennes/Lake Champlain
- Woodstock & Killington

Rhode Island (2 locations)
- Newport
- Providence

New Hampshire (3 areas)
- Lake Winnipesaukee – Holderness & Meredith
- White Mountains – Whitefield, Bretton, Gorham, Jackson & North Conway
- New Hampshire Coast – Portsmouth & New Castle

Maine (4 areas)
- Sebasco & Boothbay Harbour
- Rockport, Camden & Bar Harbour
- York, Kennebunkport & Ogunquit
- Portland, Brunswick & Freeport
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1.1 PROGRAMME EXPANSION CONT.
HOTELS ADDED:
24 added to the 61 hotels already featured
- Spruce Point Inn Resort, Boothbay Harbour
- Nonantum Resort, Kennebunkport
- Salem Waterfront Hotel
- The Meadowmere Resort, Ogunquit
- The Inn at Thorn Hill & Spa, Jackson
- The Glen House, Gorham
- Sheraton Portsmouth Harbourside Hotel, Portsmouth
- Graduate Hotel, Providence
- Newport Beach Hotel & Suites, Newport
- Burlington Harbour Hotel by Courtyard Marriott, Burlington
- Hotel Vermont, Burlington
- Killington Mountain Lodge, Tapestry Collection by Hilton, Killington
- The Whaler’s Inn, Mystic
- Hilton Hartford Hotel, Hartford
- Hotel Marcel, Tapestry Collection by Hilton, New Haven
- Madison Beach Hotel, Curio Collection by Hilton, Madison
- Hyannis Harbour Hotel, Hyannis
- Ocean Mist Beach Hotel & Suites, South Yarmouth, Hyannis
- Inn on the Square, Falmouth
- Ocean House Hotel, Gloucester
- Beauport Hotel, Gloucester
- John Carver Inn & Spa, Plymouth
- The Deerfield Inn, Deerfield
- The Williams Inn, Williamstown

NEW PACKAGES & ITINERARIES:
In addition to the fly drive, motorhome itinerary, two twin centres and four escorted tours already featured, we 
added four new fly drive itineraries. these were designed and created to provide equal exposure to all states in the 
region once added to the existing portfolio.

NEW ENGLAND CHARMS, 14 NIGHT FLY DRIVE (MA, CT, RI)
https://www.northamericatravelservice.co.uk/itinerary/new-england-charms/  
Boston, Deerfield, Williamstown, Danbury, New Haven, Mystic, Newport & Providence

NEW ENGLAND LAKES & MOUNTAINS, 14 NIGHT FLY DRIVE (MA, NH, VT)
https://www.northamericatravelservice.co.uk/itinerary/new-england-lakes-mountains/   
Boston, Portsmouth, Meredith, Bretton Woods, Stowe, Manchester & Lenox

NEW ENGLAND COASTAL GLORY, 14 NIGHT FLY DRIVE (MA, ME, NH)
https://www.northamericatravelservice.co.uk/itinerary/new-england-coastal-glory/  
Boston, Chatham, Gloucester, Kennebunkport, Boothbay Harbour, Bar Harbour, Meredith & Salem

BOSTON, BOATS & BEACHES, 13 NIGHT FLY DRIVE (MA)
https://www.northamericatravelservice.co.uk/itinerary/boston-boats-beaches/  
Boston, Sandwich, Chatham, Martha’s Vineyard, Nantucket & Falmouth
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1.1 PROGRAMME EXPANSION CONT.
SIGHTSEEING & ACTIVITIES ADDED:
43 added to our existing portfolio of 16 options
- Bike Tour of Portsmouth & New Castle - New Hampshire Coast – NH
- Meet the Winemakers – Seven Birches Winery Tour - The White Mountains – NH
- Mystic Moonlit Graveyard Ghost Tour from Mystic - Groton & Mystic – CT
- Mystic Seaport Museum Adventure from Mystic - Groton & Mystic – CT
- Sip of Burlington Guided Brewery Tour from Burlington - Burlington & Essex – VT
- Brewery & Spirits Tour from Woodstock - Woodstock & Killington – VT
- Select Day Tour through Stowe from Woodstock - VT
- Day Tour through Stowe from Woodstock – VT
- Boothbay Harbour Culinary Walking Tour – ME
- A Walk-Through Time from Kennebunkport – ME
- Acadia National Park Bus Tour from Bar Harbour – ME
- A Walk-Through Time in Bar Harbour – ME
- Culinary Walking Tour from Bar Harbour – ME
- Lighthouse Bicycle Tour from Portland – ME
- A Walk-Through Time Tour in Portland – ME
- Old Port Culinary Walking Tour from Portland – ME
- Guided Sunset Kayak Tour on Sebago Lake from Raymond – ME
- Harbour Lights and Sights Cruise from Portland – ME
- Portland City and Lighthouse Tour from Portland – ME
- Ghosts Phantoms and Poltergeists Tour from Providence – RI
- Discover Providence Guided Sightseeing Tour from Providence – RI
- Downcity Providence Food Tour – RI
- Narrated Providence Boat Tours – RI
- Lighthouse and Mimosa Cruise of Narragansett Bay – Newport – RI
- Seaside Hauntings and Hags Tour from Newport – RI
- Newport Neighbourhood Food Tour – RI
- Newport Trolley Tour with Breakers Mansion – RI
- Privateer Schooner Sailing Tour from Salem – MA
- Salem’s Dark History: Witchcraft Hysteria – MA
- History and Hauntings of Salem Guided Walking Tour – MA
- Whale Watching Tour in Gloucester – MA
- Wine Tasting on Plymouth Bay – MA
- Plymouth Night Ghost Tour – MA
- All Island Tour by Bus in Oak Bluffs (Edgartown) – MA
- Nantucket Island Bus Tour from Nantucket – MA
- Whale Watch Cruise from Barnstable – MA
- Provincetown Whale Watch Cruise from Provincetown – MA
- Ghosts and Gravestones Trolley Tour from Boston – MA
- Boston to Newport, Rhode Island Day Tour from Boston – MA
- Boston to Plymouth & Quincy Day Tour from Boston – MA
- Coastal Maine & Kennebunkport Guided Daytrip with Trolley Tour from Boston – MA
- Ye Olde Tavern Tour from Boston – MA
- New England Aquarium General Admission, Boston – MA



Image-led window displays catch the attention of passers-by and are proven to draw potential clients in branch and/
or to visit our website. We create window posters for distribution by our Sales Executives to our top travel agent 
partners. Posters are produced in A1, A2 and A4 sizes, both portrait and landscape versions to accommodate different 
display options. They are printed CMYK on high quality 190gsm, full gloss paper. 

We also conduct a regular mailing of our new poster campaigns to over 3,500 travel agents. They are supplied as a 
PDF in A4 landscape and portrait versions, for immediate printing in-branch and display in their windows. They are 
also converted into a pre-prepared social media panel, which is supplied to the same 3,500 agents, for use with their 
own clients on their own social media platforms.

PROPOSAL:  The creation of three posters - showcasing fly drive, escorted tour and motorhome packages.
NOTE: we ended up producing four, so we could promote each of the new fly drives

2.0 POSTER CAMPAIGN - CONSUMER AND TRADE DISTRIBUTION

7.

In market (being circulated around our travel agents), from May 2023. On the 11th May we distributed the poster to 
our NATSlovesAGENT database (3,000 travel agents), in a format they could print within their offices and 
immediately display in their windows. Posters were also coverted into pre-prepared social media posts and sent with 
the same distribution, for travel agents to use on their own platforms. Posters are now uploaded onto our travel 
agent marketing tools platform, so they can be downloaded (or ordered) for the next 12 months. 

2.2 DESIGN

2.1 DETAILS

2.3 DISTRIBUTION



3.0 ESHOT - CONSUMER & TRADE

Reaching a targeted audience of past NATS 
clients (bookers and enquirers) and UK 
travel agents and subsequently their 
clients, e-shots are a proven mechanic 
for sales messages. Our e-shots have 
an opening rate higher than the national 
average (due to the targeted database 
we use). E-shots have the flexibility to 
include sub-divided content, allowing 
focus on key sales messages and product 
we would like to provide a higher profile. 
Relevent bookable packages provides the 
best chance of success of the campaign. 

PROPOSAL: The creation of an expansive 
e-shot, targetting both trade and consumer 
databases. The content would showcase 
teaser USP’s of each of the six states plus 
all the bookable packages we feature 
(fly drives, multi centres, motorhome itin 
and escorted tours). Full website linkage 
through to further content and full day-
to-day itineraries for each of the featured 
holiday packages.

3.2 DESIGN
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The e-shot was distributed on 
Monday 8th May @ 11.00am 
for optimum engagement.

CONSUMER
Sent: 38,103
Delivered: 36,691
Displays: 18,071
Clicks: 1,074

TRADE
Sent: 3297
Delivered: 3011
Displays: 2393
Clicks: 807

3.1 DETAILS

3.3 DISTRIBUTION & STATS



4.0 SOCIAL MEDIA CAMPAIGN

We have social media platforms (Facebook and Twitter) for both our consumers (direct) and for our travel 
agent partners (NATSlovesAGENTS) closed user group. This avenue provides swift exposure to the end user, 
which are a targetted audience who follow North America Travel Service and are interested in our 
programme. We also work with the new travel social site - Hablo - providing inspiration to the travel trade.

PROPOSAL:  Production of a series of six social posts (fly drive, escorted tour, motorhome itin and the three
new packages we are creating), to be used along our social media channels and shared with our travel
agents for use on their social media platforms.Creation of a carousel showcasing the six package panels, used on 
sponsored channels over a three week period. Linkage to day-to-day itineraries on our website and further holiday 
options.
NOTE: we ended up producing eight so we could showcase a wider range of options.
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4.3 DESIGN

4.1 DETAILS

4.2 DISTRIBUTION
In-market: Carousel - May 10 to May 31, 2023 / Wall panels - May 8, 12, 17, 21, 25, 27 and June 1, 7, 2023
People reached: 42,011 / Impressions: 69,030 / Link clicks: 869
Engagements: 48% male / 52% female of which the most popular age range was 55 to 64 year olds

FACEBOOK CAROUSELFACEBOOK CAROUSEL

FACEBOOK PANELSFACEBOOK PANELS
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HABLO PANELSHABLO PANELS



5.0 DIGITAL ADVERTISING

We have a cost effective opportunity of  gaining exposure through MPU, filmstrip and banner digital advertising. We 
are working with a digital agency who have the ability of in-depth tracking and determining those who have 
previously travelled to selected countries. Even including emerging markets, the average of repeat visitors (to the 
same destination country) across all overseas markets is 70%. This can produce a   Click-Through-Rate up to 10x the 
norm for IAB Standard Display Ads because it is more targetted and more efficient. A double hit advertising strategy 
and retargeting tangible viewers are also included in these campaigns.

PROPOSAL:  Create three different ads (fly drive, escorted tour and motorhome holiday), in three different formats 
(for greatest impressions). We could look at past visitors to similar target  demographic US states plus Ontario, 
Quebec and Atlantic Canada. All adverts will link to the relevant sections on our website.

In market: May 16 to June 6, 2023
Imperssions: 75,373  
Link clicks: 394
CTR: 0.52% conversion

5.2 STATS

12.

5.1 DETAILS

5.3 DESIGN
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6.0 WEBSITE EXPOSURE

Our new website provides the user with better navigation, more bookable content, deeper information on 
each location and more visually impressive imagery. It also offers great opportunities for ‘hosted’ content 
- inspirational ideas in a home page location, providing linkage to a wider selection of destination content. 
‘Destination Highlights’ are location focussed, ‘Suggested Itineraries’ are specific holiday packages and 
‘Blogs’ are brief informative snippets

PROPOSAL: : Six destination features, one for each state, running in twos and each for a two week duration. 
Six ‘suggested itinerary slots’ for our six state fly drive, an escorted tour, motorhome itinerary and the three 
new multi centre packages we aee building. Running in twos and each obtaining two weeks exposure

6.2DESIGN
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6.1 DETAILS

DESTINATION HIGHLIGHTSDESTINATION HIGHLIGHTS



 15.

SUGGESTED ITINERARIESSUGGESTED ITINERARIES

6.3 STATS
DESTINATION HIGHLIGHT - live from 9 May x 2 states, 23 May x 2 states, 6 June x 2 states
SUGGESTED ITINS - live from 9 May x 2 itineraries, 23 May x 2 itineraries, 6 June x 2 itineraries
Home page unique visitors over period: 21,241 and sessions 25,013 over promotional period
Link clicks to further information: 886



7.0 CONSUMER MAGAZINES - WATERFRONT

Editorial provides a medium whereby we have the full-attention of the reader for a significant amount of
time. Our focus would be the key selling points of the state, supported by great imagery and a bookable 
fly drive at the end. We look to place editorial pieces with publications where we have experienced good 
results and those with a leaning toward lifestyle. We work with Waterfront, Scottish Woman, Excelle, the Life 
magazines (thoughout the UK), Inspirational & Aspirational Magazines amongst others.

PROPOSAL: A double page spread in Waterfront Magazine - covering USP’s on each state and including a 
couple of bookable itinerary details. 

DISTRIBUTION: 22,000 copies, delivered to homes with a market value in excess of £750,000 in affluent 
areas of Lancashire, North Cheshire, Wirral and Merseyside. Also available in private medical and insurance 
company waiting rooms. Production: monthly. 
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7.1 DETAILS

7.2 DESIGN

Travel

FALL IN LOVE WITH

A privately owned ATOL bonded company with over 50 years’ experience 
creating holidays across the whole of Canada and the USA, with 
North America Travel Service your holiday couldn’t be in safer hands.
Visit www.northamericatravelservice.co.uk for more information and holiday options.
Alternatively, contact an expert on 0333 323 9099 or sales.enquiries@nats-uk.com.

This incredibly beautiful region of the USA is a cluster 
of six states in the country’s northeast - namely 
Massachusetts, New Hampshire, Maine, Vermont, 
Rhode Island and Connecticut. Between them, they 

bring together superb beaches, majestic mountains, crystalline 
lakes, rolling countryside, craggy coastlines, expansive wilderness 
and acres of lush forest. Not forgetting the chocolate-box villages, 
seaside towns and cosmopolitan cities, each offering their own 
unique character and all wonderfully welcoming. 

New England is a perfect holiday choice for those who love the 
outdoors, whether seeking thrills and adventure or choosing a 
more relaxed pace. Its wide variety of natural beauty on both land 
and water make any pursuit extra special. Hiking, biking, climbing, 
kayaking, paddle-boarding and sailing are widely offered. History 
buffs and culture vultures will adore Boston and the numerous 
arts venues, museums and mansions dotted throughout New 
England. Culinary afficionado’s can choose farm-to-table dining, 
visit vineyards and cranberry fields and taste the freshest seafood. 
If New England isn’t already on your holiday list, we encourage 
you to delve deeper into its holiday opportunities because we 
don’t think you will be disappointed.

New England

TRUST YOUR HOLIDAY TO THE EXPERTS
Each of the six New England states offers its own characteristics 
and attractions. The joy of this region is that you can combine 
multiple states... or visit just one! We offer a huge range of holiday 
options for you to choose from, including fly drives, escorted tours 
and motorhome itineraries. Those wanting to sample all six states 
will adore our Best of New England, 14 night fly drive. If you’re 
looking for an outdoor experience, our New England Lakes and 
Mountains holiday ticks the box, whilst New England Coastal 
Glory is perfect for those who love being by the water. Visit 
our website www.northamericatravelservice.co.uk/region/new-
england to view the full range of options available.

MASSACHUSETTS
Although Massachusetts is the gateway into New England, with 
most visitors choosing to fly into Boston International Airport, it 
offers so much more. Exceptional beaches, fishing ports, seaside 
towns, historical attractions, lush green hills and valleys are just 
the start. The city of Boston has a rich heritage, along with a wide 
array of fine hotels, restaurants, shopping and attractions. The 
downtown area is home to the key historic sites, all linked by the 
two and a half mile Freedom Trail and there’s a thriving harbour, 
the Beacon Hill area and Harvard University all to be explored. 
Just a short drive from Boston, you’ll find Cape Cod, which offers 
sandy beaches and coastal activities and sightseeing. From here, 
ferry services transport you across to the bewitching islands of 
Martha’s Vineyard and Nantucket. Moving inland, you’ll find the 
Berkshires, with rich green landscapes and pretty villages.

RHODE ISLAND
Rhode Island, the Ocean State, is loved for its many beaches, for 
the historic city of Newport and it’s Newport Mansions, and for 
the up-and-coming capital city of Providence, rich with culture 
and entertainment. What Rhode Island lacks in size, it makes up 
for in character. This little state offers more than just water, more 
than 60 percent of its total area is covered in woodland, carefully 
preserved in 53 state parks, making it a perfect place to indulge in 
outdoor activities.

MAINE
With mountains and valleys, beautiful lakes and rushing rivers 
all guarded by those signature pine trees, Maine is an outdoor 
paradise. However, the real appeal of Maine is Acadia National 
Park and also its spectacular rugged coastline – nearly 3,500 
miles of jagged headlands, secret coves, charming fishing 
villages and peppered with lighthouses which are a Maine 
trademark. Here the Atlantic surges past thousands of little 
islands to crash onto granite rocks.

NEW HAMPSHIRE
New Hampshire is synonymous with scenic beauty – from 
Mount Washington in the northern White Mountains, to the 
iconic Kancamagus Highway in the east and the ocean beaches 
near Hampton in the south. The forests and lakes of this state 
offer numerous opportunities for memorable holidays in the great 
outdoors whether hiking and biking or taking a gentle stroll. 
Welcoming to all visitors, this is an area of small towns, glistening 
lakes and covered bridges.

CONNECTICUT
As a result of its close proximity to New York City, Connecticut 
assumes some of the Big Apple’s cosmopolitan chic, whilst being 
able to retain its distinctive New England character and charm. 
The seashore is a delight, dotted with colonial villages set amidst 
beautiful beaches and coves; while inland, the countryside is easy 
on the eye with a rich landscape. There are vibrant cities and major 
attractions to keep everyone entertained.

VERMONT
Vermont is without doubt one of the prettiest states in America. 
The red barns, rolling hills, white-steeple churches, village greens 
and winding country roads you’ll find throughout Vermont 
represent a traditional America. This is also the home of the 
Green Mountains, so outdoor pursuits are widely the norm. The 
natural progression of the seasons, means that whenever you visit 
the vistas are beyond magnificent - from summer to snow.



8.0 CONSUMER MAGAZINES - EXCELLE

Editorial provides a medium whereby we have the full-attention of the reader for a significant amount of
time. Our focus would be the key selling points of the state, supported by great imagery and a bookable 
fly drive at the end. We look to place editorial pieces with publications where we have experienced good 
results and those with a leaning toward lifestyle. We work with Waterfront, Scottish Woman, Excelle, the Life 
magazines (thoughout the UK), Inspirational & Aspirational Magazines amongst others.

PROPOSAL: A double page spread in Excelle Magazine, showcasing the whole of the province with inspirational copy 
and images, and ending with sample holiday package(s).

DISTRIBUTION: 20,000 copies, doorstep delivered by Royal Mail to homes in wealthy areas of Yorkshire within our 
catchment (e.g. Wetherby, Harrogate, North Leeds and surrounding villages). A trusted publication to AB1 homes, 
with high repeat readership. Production: monthly.
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8.1 DETAILS

7.2 DESIGN



NEW ENGLAND, BY STATE, FIT HOTELS
MASSACHUSETTS  DATE BAND   ROOM NIGHTS  REVENUE (NET $)
   1 May to 15 July 2019  131    $50,628 
    1 May to 15 July 2023    241     $127,113 
    total 2019   607   $230,664
   total 2022    312   $148,528
   total 2023 (@ 15July23)  489   $284,380

VERMONT  DATE BAND   ROOM NIGHTS  REVENUE (NET $)
   1 May to 15 July 2019  15    $4,185  
    1 May to 15 July 2023    49     $21,272  
    total 2019   88   $31,611 
   total 2022    75     $22,169 
   total 2023 (@ 15Jul23)  115     $58,069  

MAINE   DATE BAND   ROOM NIGHTS  REVENUE (NET $)
   1 May to 15 July 2019  14   $4,282  
    1 May to 15 July 2023    49    $17,545 
    total 2019   106   $36,033
   total 2022    66      $27,924 
    total 2023 (@ 15Jul23)  84     $39,887

RHODE ISLAND  DATE BAND   ROOM NIGHTS  REVENUE (NET $)
   1 May to 15 July 2019  15    $5,986  
    1 May to 15 July 2023    36    $14,275  
    total 2019   55   $22,634 
   total 2022    57    $26,904 
   total 2023 (@ 15Jul23)  67    $27,886 

NEW HAMPSHIRE  DATE BAND   ROOM NIGHTS  REVENUE (NET $)
   1 May to 15 July 2019  24    $7,105  
    1 May to 15 July 2023    42    $18,997 
    total 2019   69   $18,371  
   total 2022    60      $27,585 
   total 2023 (@ 15Jul23)  87     $39,558 

CONNECTICUT  DATE BAND   ROOM NIGHTS  REVENUE (NET $)
   1 May to 15 July 2019  2    $915
    1 May to 15 July 2023    9    $2,712
    total 2019   4   $2,015
   total 2022    15    $5,413
   total 2023 (@ 15Jul23)  9    $2,712

NEW ENGLAND, TOTALS
(FIT TOTALS)  1 May to 15 July 2019  201    $73,101
    1 May to 15 July 2023    426    $201,914
    total 2019   929   $341,328
   total 2022    582    $258,523
   total 2023 (@ 15Jul23)  851    $452,492
(ESCORTED TOURS) total 2019   ---   $18,360
   total 2022   ---   $29,266
   total 2023 (@ 15Jul23)  ---   $42,972
TOTAL REVENUE 2019       $359,688
   2022       $287,789
   2023 (@ 15Jul23)     $495,464

9.0 CAMPAIGN RESULTS

18.


