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ONLINE 
CAMPAIGN
Travelbag offer partners the opportunity to be 
feature a banner on its homepage carousel, in 
prime view of high volume traffic to the site. The 
banner is aligned to the main creative for the 
campaign and all digital campaign activity will be 
driven to this page.

Item Stats

Homepage banner views 1,200



TRANSITION PAGE



EMAIL 
MARKETING

In situ ad: Email marketing

SEND 48,405

SESSIONS 189

CTR 0.4%

Dedicated postcard

Travelbag emails are sent to a segmented 
group of the customer database.  Customers 
can be targeted  via purchase history, click 
behaviour, enquiry information and a host of 
demographic and socio-economic factors.



EMAIL 
MARKETING

In situ ad: Email marketing

SEND 125,597

SESSIONS 1,092

CTR 15%

Email inclusion

Travelbag emails are sent to a segmented 
group of the customer database.  Customers 
can be targeted  via purchase history, click 
behaviour, enquiry information and a host of 
demographic and socio-economic factors.

TRAVELBAG AVERAGE STATS

Web Sessions: 520

CTR NL: 0.96%



EMAIL 
MARKETING

In situ ad: Email marketing

SEND 119,859

SESSIONS 1,502

CTR 13%

Email inclusion

Travelbag emails are sent to a segmented 
group of the customer database.  Customers 
can be targeted  via purchase history, click 
behaviour, enquiry information and a host of 
demographic and socio-economic factors.

TRAVELBAG AVERAGE STATS

Web Sessions: 520

CTR NL: 0.96%



EMAIL BANNERS



RETAIL SHOP 
TAKEOVER

As part of a wider campaign or to help support a tactical offer, 
Travelbag offers partners premium display space in it’s shop 
windows. Exposure can range from a dedicated window display 
offer or to feature video content. 

A TV SCREEN CAMPAIGN WILL FEATURE ACROSS ALL 6 

OF OUR STORES THROUGHOUT THE UK: 

Cheltenham
Chester 
Knutsford
London Baker Street
Solihull
Winchester

Lightbox
TV screens



NATIONAL PRESS - TELEGRAPH



SOCIAL 
MEDIA

REACH 20,872

IMPRESSIONS 21,724

Facebook Canvas
An interactive Facebook canvas promoting 
inspirational or offer led content
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