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International Trends 



+5% increase in 
international air tickets 

to New England YoY

Source: Expedia Group, 2025 vs. 2024



India entered the top 
10 of international 
point-of-sale 
interested in New 
England

Top International Point - of -Sale 

for Interest in New England

Expedia Group: 2025 vs. 2024 

2025

Canada

United Kingdom

Germany

Mexico

Japan

Brazil

France

India

Australia

South Korea

2024

Canada

United Kingdom

Germany

Japan

Mexico

Australia

Brazil

France

South Korea

Italy



The top 10 New 
England 
destinations from 
international point-
of-sales shifted YoY

Top Destinations for Interest 

in New England - YoY

Expedia Group: 2025 vs. 2024

2025

Boston, MA

Old Orchard Beach, ME

Portland, ME

Cambridge, MA

Salem, MA

Bangor, ME

Burlington, VT

East Sandwich, MA

Ogunquit, ME

Stowe, VT 

2024

Boston, MA

Old Orchard Beach, ME

East Sandwich, MA

Portland, ME

Ogunquit, ME

Burlington, VT

Bangor, ME

Wells, ME

Salem, MA

Hampton, NH



International Demand Trends YoY 

N E W  E N G L A N D

+10%
Increase in average 
air ticket price

+10%

+5% +20%

Expedia Group: 2025 vs. 2024

Increase average trip 
duration

Increase in 
average daily rate

Increase in average 
spend per traveler



The top air route from 
international point-
of-sale continues to 
be YYZ:BOS

Top International Routes - YoY

Expedia Group: 2025 vs. 2024

2025

YYZ:BOS

LHR:BOS

YVR:BOS

YTZ:BOS

YYC:BOS

2024

YYZ:BOS

YTZ:BOS

LHR:BOS

YVR:BOS

YYC:BOS



International point-
of-sale booking 
window 

N E W  E N G L A N D

New England’s international booking window 

extended YoY, particularly in the 181+ day window. 

Expedia Group: 2025 vs. 2024

181+ days

91-180 days

61-90 days

31-60 days

21-30 days

14-20 days

7-13 days

0-6 days

2025

2024



Throughout 2025 these destinations were New England’s toughest 
competition across international points-of-sale

N E W  E N G L A N D

Florida QuebecNew York California Ontario

Source: Expedia Group : 2025



+15% increase QoQ for 
international travelers’ 
average trip duration 

to New England

Source: Expedia Group, Q3’25 vs. Q4’25



+25% increase QoQ 
for average spend per 
international traveler 

to New England

Source: Expedia Group, Q3’25 vs. Q4’25



Canada Trends



The top 10 
destinations from 
Canada point-of-
sale shifted YoY

Top Destinations for Interest 

in New England - YoY

Expedia Group: 2025 vs. 2024

2025

Boston, MA

Old Orchard Beach, ME

Bangor, ME

Portland, ME

Burlington, VT

Salem, MA

Hampton, ME

Wells, VT

Stowe, VT

South Burlington, VT

2024

Boston, MA

Old Orchard Beach, ME

Ogunquit, ME

Burlington, VT

Portland, ME

Bangor, ME

Wells, ME

Hampton, NH

Salem, MA

Stowe, VT 

With more Vermont destinations 

entering the top 10 compared to 
2024.



Canada point-of-sale Demand Trends YoY 

N E W  E N G L A N D

+5%
Increase in 
average air ticket 
price +5%

+5%

Expedia Group: 2025 vs. 2024

Increase in average 
spend per traveler

Increase in average trip 
duration



Canada point-of-sale 
booking window 

N E W  E N G L A N D

Short-term and long-term windows experienced 

the most growth for the New England area YoY.

Expedia Group: 2024 vs. 2023

181+ days

91-180 days

61-90 days

31-60 days

21-30 days

14-20 days

7-13 days

0-6 days

2025

2024



Throughout 2025 these destinations were New England’s toughest 
competition across Canada point-of-sale

N E W  E N G L A N D

Florida QuebecNew York New Brunswick Ontario

Source: Expedia Group: 2025



+10% increase QoQ for 
Canadian travelers’ 

average trip duration 
to New England

Source: Expedia Group, Q3’25 vs. Q4’25



Traveler Value Index









3rd Party Trends



International Expedia Group travelers are seeking unique 
destinations to visit this summer 

M I C R O  I N S I G H T

Source: Global Web Index (GWI) Third Party Data. 

Date Range(s): Q1 -Q4 2025 

Markets: Canada, Egypt, Morocco, Ghana, Nigeria, Kenya, South Africa, Greece, Netherlands, Belgium, France, Spain, Portugal, Ireland, Bulgaria, Hungary, Serbia, Croatia, Italy, Romania, Switzerland, Czech Republic, Austria, UK, Denmark, Sweden, Norway, Poland, Germany, Mexico, Argentina, Brazil, Chile, Colombia, Malaysia, Australia, Indonesia, Philippines, New Zealand, Singapore , Thailand, Russia, Japan, South 

Korea, Vietnam, Hong Kong, China, Taiwan, Turkey, India, Saudi Arabia, UAE, Israel

Expedia Group audience refers to adult online audience aged 16 -64yrs who have used/visited Expedia and/or Hotels.com and/or VRBO

Survey Question: Within your life, how important are your vacations to you? How likely are you to allocate a larger portion o f your travel budget toward unique or immersive experiences in the future (2026 and beyond)? Which of the following activities d o you usually participate in during summer? 

This document and the information contained within this document are confidential and proprietary to Expedia. It may not be d upl icated or distributed to any third party without prior written consent from Expedia. Any other use is strictly prohibited.

International Expedia Group travelers are… 

compared to the average international online shopper

95% more likely to agree that vacations are extremely 

important to them/they are the highlight of their year 

70% more likely to agree that they are extremely likely 

to allocate a larger portion of their travel budget to 

unique/immersive experiences in 2026 

74% more likely to agree that traveling internationally is 

typically something they do over summer



Kristen Hessel

S r .  B u s i n e s s  D e v e l o p m e n t  M a n a g e r  |  E x p e d i a  G r o u p  A d v e r t i s i n g  |  B O S T O N

781.502.6723
khessel@expediagroup.com

Contact
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