
Making the Pitch 
with Caroline from the UK Office



• Know your Audience
• Who are your ideal target demographics? 
Ages/Interests/Incomes

• Know your Media
• What is your traveller reading/watching?

• Know your Journalist
• This is the BIG one! 

The Basics…



Seeking Genuine Guidance

• Wanderlust – the country’s premier travel magazine, has seen a 
significant uptick in its print circulation with the magazine now 
available in retail outlets across 70+ countries. 

• Claire Irvin, Head of Travel - The Times & Sunday Times "with over 
100 pages (per month) to fill, Travel print pages are going 
up. Although we are digital first, we are finding print is going up due 
to the tangible, accountable, trust of print content". 

• Uwern Jong , Editor in Chief – Out There Magazine “We treat digital 
as our 'shop window’. Our audience look at the website and then 
want to buy the magazine at £20 per issue!” 

• Sainsbury’s Magazine still credits its print reach higher than its 
digital. Stats show the digital and social audience for Sainsbury 
magazine running at 1,022,700 total monthly audience versus their 
print audience of 1,430,000.



Who will best tell your story?
• You!
• Us! 
• The Journalist!
• AI?   

Who is going to do it…
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• Press Releases
• Worth the paper they’re written on?

• Website
• Blog on! (Regularly)

• Email 
• Top travel writers and editors get up to 400 emails a 

day – summarize the interest in the title and first two 
lines.  You have about 2-5 seconds on an email to 
attract interest! 

• Listicles 
• These are largely generated by AI from scraping 

reviews etc now so ask for review and stay active 
online

• Journalists are for long form first person features now –
Trusted/Tangible/First Person long dwell engagement

Feeding the Machine… Let’s talk about AI



Some Trending Ideas

New Takes on Old 
Classics                    

(lesser-known or 
surprising angles)

New England Icons
(Great outdoors, food 

and history)

Unique Experiences & 
Classic Americana 

(Lighthouse stays, etc)

Literary Tourism 

Solo Travel

‘Live Tourism’
(Festivals, music & 

sporting events)
Slow Travel / JOMO

Off the Beaten Track:  
(Meeting the locals)

Authenticity and Local 
Experiences: 

(indigenous and 
migration stories) 

Road trips 
(e.g. Scenic Byways) 

SetJetting Rail Travel



Your Message Here…



Over To You….


