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MEMO 
To:   
From: Michele Cota 
Date: September 24, 2025 
Subject: Mexico Sales Mission 2025 Post Show Summary 

 
 
Discover New England and Meet Boston hosted the inaugural sales mission to Mexico City from 
September 7-10, 2025, coordinated by market representatives from Travel Pie. Participants include four 
celebrated chefs and 12 delegates, 6 of whom are from Boston based properties and attractions.  
 
The schedule included an optional cultural city tour of Mexico City and an evening market update 
presentation. All the business meetings and the reception were concentrated on the next day. Part of 
the group participated in three trade meetings throughout the city while the chefs and the media teams 
hosted media breakout interactive sessions. 
 
Trade Appointments: 

- Viajes de Gala – Currently is selling Boston as part of a multi city tour including New York. They 
expressed interest in a standalone Boston and New England program and asked specifically 
about winter product as well.  
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- Travel Shop – Presented an overview of sales to the United States and explained that their sales 
to the United States in its entirety are down. They explained how a good portion of their sales 
are from those who travel for quick trips for sporting events or concerts. They acknowledged 
that New England is not for that type of traveler and agreed that angling it more for touring 
similar to a European holiday and for 5 – 10 days is more appropriate. Travel Shop has taken 
steps in consult with TravelPie to build out their product for the entire region of New England.  

  
 

- Viajes Palacio – Presented a company overview of their different brands and reach. They sell 
high-experience travel around the world and are considered a premier operator serving high-
end and luxury markets. Viajes Palacio built out their New England product to all six states in 
advance of Discover New England and Meet Boston’s scheduled campaign that was running at 
the time of the meeting, scheduled to run through October 2025. 

  

Media Roundtables: 
The food curators told the story of New England through food and their 
personal experiences. Accompanying the mission as the featured 
storytellers: 

 Michele Palmer, Palmer’s Sugarhouse, Shelburne, VT 
 Chef Trisha Perez Kennealy, Inn at Hastings Park, Lexington, MA 
 Chef Kevin O’Donnell, Guisto, Newport, RI and Mother’s Pizzeria, 

Providence, RI 
 Chef JuanMa Calderon, Celeste, Somerville, MA and Esmeralda, 

Andover, VT 
 

- Culinary demo 1 Media: Food and Travel, Food and Wine, Post Mag, 
Verest Magazine, Sabores de Mexico, Freeland Angelo Rivas, Relais & 
Chateaux. 
 

- Culinary demo 2 Media: El Souvenir, Grupo Radio Formula, Air Femme & Alto Perfil, Turistampa, 
Invertour, US Traveler, Concierge Life, Freelance Martha Vargas.  
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The main evening event was a networking reception with a brief course introduction/presentation by 
the four chefs who curated the menus for that evening. It was a full room with about 80 media and 
trade in attendance representing 49 organizations.  
 

 
        (US Commercial Service Staff) 

 
Boston and New England are new to market and are actively building awareness and programs from 
scratch. Mexico and the entire Latin America market is an area that values relationships, prides 
themselves on history and culture and seeks out the authentic experiences unique to where they travel, 
and have a strong need for safety and freedom of movement in naturally beautiful places. This sales 
mission was a critical step for relationship development and New England excels at the types of 
experiences they seek. 
 
The timing couldn’t have been more opportune as Discover New England and Meet Boston recently 
hosted several key operators for its Annual International Marketplace in Newport, Rhode Island and 
hosted two Mexico media FAMs that, together, visited all six states this summer.  
 
Current data from I-94 First Intended Address (FIA) Mexican Arrivals has New England up 3.5% between 
January and July 2025 and is currently New England’s 7th largest market, Canada excluded. On a state-
by-state basis: CT + 7%, ME +14.6% and is their 4th largest, MA +3.7%, NH +27%, VT +25.1%. RI is the only 
state experiencing a decrease YOY so far. With all the other states showing increases, this implies that 
more visitors may be visiting Rhode Island in combination with another New England state which will 
not register in the FIA reports.  
 
In summary, Discover New England and Meet Boston are setting the groundwork with the right channel 
partners in Mexico. The same companies reach clientele in multiple countries and create the foundation 
for the broader Latin America market. There is low awareness but there is high interest so it will take 
some time to really establish New England as a new destination; however, this sales mission sent a 
positive message to the most influential media and trade that New England wants their business. 
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