


Discover New England Campaign Summary

June & July (Move to August/September due to sign off)
Online
Hero Offers -each offer will receive a detailed page 
Deals Page and Offers Pages  Hot Offers x 3
In house created Video 
Blog

Social Media 
Facebook weekly offer posts
Animated stories 
Video x 1
Blog

Advertising  
Store Advertising  Dublin & Belfast
Press ad  - Sunday Times

Email 
Inspirational
Offers

September (moved to October)
Online
Hero Offers -each offer will receive a detailed page 
Deals Page and Offers Pages  Hot Offers x 3
In house created Video 
Blog

Social Media 
Facebook weekly offer posts
Animated stories 
Video x 1
Blog

Advertising  
Store Advertising  Dublin & Belfast
Press ad  - Sunday Independent

Email 
Inspirational
Offers

Budget €14,000 - €7,000 DNE and €7,000 AH



3

Campaign Results

As a result of our combined marketing approach successful delivered 174 room nights and significant engagement across Marketing.

Web (July to Oct 6th) Over the campaign activity drove over 1,143 sessions to the offer pages and blog

Social – Live dates July 27, August 4, 10, 13, 20, 24 - Sept 6, 13, 19, 20, 25, 30 delivered a total reach 129,198 and engagement 2,492

E- Mail delivered 226 sessions

Advertising x 1 - Press appeared in Sunday Independent – 30/07 and Sunday Times 03/09

Store Advertising - Live from March and throughout the campaign in Dublin and Belfast

YOY 22 New England Room Nights

Massachusetts Boston 95

Brewster 4

Cape Cod 6

Lenox 1

Marthas Vineyard 2

Other 0

Total 108

July YTD 23 New England Values

New England Massachusetts Boston 160

Cape Cod 5

New England Vermont 2

Vermont Stowe 2

Maine Bar Harbor 2

Connecticut Mystic 1

Mass. Springfield 2

Grand Total 174
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Web assets

Blog page

Home page hot Offers Deal 

Online
• Hero Offers 
• Deals Page/Offers Pages Hot Offers x 3
• In house created Video 
• Blog
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Social Media – Late July to August

Total reach 53,489 and Total Engagement 1,256
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Social Media – September

Total reach 75,709 and Total Engagement 1,236
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Emails delivered total

Email Date sent Sessions Leads

ROI and NI  
(inspirational + Offer)

01.08.23
04.08.23

193 5

ROI and NI
(inspirational + Offer)

01.08.23
04.08.23

33 0

Total 
226 5

Inspirational / offer email
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Advertising – Press Ad and added value press release

Press – appeared in Sunday Independent – 30/07 and Sunday Times 03/09 Added value (rate Card €3,500 was delivered via a half page advertorial on 
Sunday Independent on 30/07/2023 and 27/08/23 – reached 178,323 
readers
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Advertising - Store

Store Digital & Window Ads
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